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https://vimeo.com/asrmedia/gsep100th
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SOURCE: “Understanding and Optimizing GSUSA’s Brand Partnerships, 

HeartMind Strategies, December 2015” 

Family Room Parent Segmentation Study, 2016 





Source: Google Search Trends September 2016
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Brand IS:

• Brand is personal

• Brand is emotional

• Brand takes time to build 

• Brand takes effort to support

• Brand is ever evolving

Brand IS NOT:

• Brand is not marketing

• Brand is not a logo

• Brand is not an identity

• Brand is not a product

• Brand is not static



















*  Values include 
operational 
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